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The House met at 12:30 p.m.

———

MESSAGE FROM THE SENATE

A message from the Senate by Mr.
Monahan, one of its clerks, announced
that the Senate has passed a bill of the
following title in which the concur-
rence of the House is requested.

S. 1206. An act to reauthorize the Appa-
lachian Regional Development Act of 1965,
and for other purposes.

———
MORNING HOUR DEBATES

The SPEAKER. Pursuant to the
order of the House of January 23, 2002,
the Chair will now recognize Members
from lists submitted by the majority
and minority leaders for morning hour
debates. The Chair will alternate rec-
ognition between the parties, with each
party limited to not to exceed 30 min-
utes, and each Member except the ma-
jority leader, the minority leader or
the minority whip limited to not to ex-
ceed 5 minutes.

The Chair recognizes the gentleman
from Ohio (Mr. BROWN) for 6 minutes.

———

UNEMPLOYMENT BENEFITS
EXTENSION

Mr. BROWN of Ohio. Mr. Speaker, in
the first 6 months of 2002, 2 million
American workers are expected to ex-
haust their unemployment benefits.
Even when we account for growth in
the workforce, this means more work-
ers are expected to exhaust their bene-
fits in the next 3 months than in any
first quarter since the early 1970s.

Of those exhausting benefits over the
next 6 months, only 4 percent, 4 per-
cent, are expected to receive exten-
sions through State unemployment
programs.

This extraordinary number of antici-
pated exhaustions is due to the huge
number of job losses that occurred in
the last 6 months of 2001. These job

losses were caused by a slowing econ-
omy, by unsound trade policies and by
the devastating attacks of September
11. To make matters worse, many of
the jobs lost in 2001 were good-paying,
high-skilled manufacturing jobs that
have probably been lost forever.

In my home State of Ohio and across
the country, the steel industry has
been devastated by a combination of
foreign dumping and the current reces-
sion. According to the Department of
Labor, the U.S. has lost 1.4 million
manufacturing jobs since President
Bush took office, 1.4 million manufac-
turing jobs. Total job losses from 2001
reduced our manufacturing base by 8
percent, 8 percent in 1 year, dimin-
ishing our industrial capacity to 1964
levels.

In each of the last five recessions, the
Federal Government stepped in to pro-
vide additional benefits to those tem-
porarily out of work. This recession,
Mr. Speaker, should be no different.

Last week efforts to craft a bipar-
tisan stimulus package failed in the
Senate. The Senate did, however, ap-
prove a 13-week extension of unemploy-
ment benefits.

For the last 5 months, however, the
Republican leadership in this House
has repeatedly promised to help laid-
off workers. They made that promise
during the debate of the initial disaster
relief bill; then they did nothing. They
made that promise during the debate of
the $5 billion airline bailout bill; then
they did nothing. They made that
promise in the two economic stimulus
bills passed by the House; again, Re-
publican leadership did nothing.

The question is, were their promises
to help laid-off workers, to help Amer-
ica’s unemployed, were their promises
contingent upon simply obtaining new
and permanent tax breaks for Amer-
ica’s wealthiest companies and
wealthiest individuals? To prove this is
not the case, I urge the Republican
leadership to bring a simple, clean 13-

week unemployment benefit extension
to the House floor as soon as possible.
Our workers have waited long enough.

——————

NBC LIQUOR AND ADVERTISE-
MENTS ON THE OLYMPICS

The SPEAKER pro tempore (Mr.
CULBERSON). Pursuant to the order of
the House of January 23, 2002, the gen-
tleman from Virginia (Mr. WOLF) is
recognized during morning hour de-
bates for 5 minutes.

Mr. WOLF. Mr. Speaker, as many
know, NBC recently announced its de-
cision to begin airing hard liquor ad-
vertisements. This decision abruptly
terminates over 50 years of corporate
responsibility and effective self-regula-
tion.

Now more troubling is that NBC is
not even abiding strictly to its own
guidelines. For instance, NBC has
promised that they will not extend
their decision to advertising hard lia-
uor on the Olympics. Well, as this re-
cent article from USA Today says, and
I will submit for the RECORD, they are
skating on thin ice.

Mr. Speaker, NBC plans to allow the
advertisement of products such as Ba-
cardi Silver. Yes, the Olympics, per-
haps one of the most youth-oriented
sporting events ever, will have pro-
motions for Bacardi Silver and other
alcohol advertisements.

Technically, Bacardi Silver is not a
distilled spirit since its alcohol content
is approximately that of beer; however,
we all know the reality of such an ad-
vertising tactic. Bacardi is a name peo-
ple associate with hard liquor, period.
Simply put, this appears to be a subter-
fuge to actually market hard liquor.
NBC is allowing direct marketing to
youth of a well-known brand of hard
liquor by piggybacking onto another
product.

This is outrageous. For all the prot-
estations by NBC about their respon-
sible policy of alcohol advertising, it is
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